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of technological development and manufacturing, both the 
orderer and consumers are often unclear, as stated above. It 
would become easy to create new value just by clarifying 
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attraction and value.
The proposed products were visualized by the students to 

be those which can provide services to generate UX through 
giving the appearance of taking advantage of their functions 
and technologies of the IHI Group and adding functions to 
solve Tohoku’s regional issues (Fig.  7). This is the 
collaboration that was made thanks to the trust built between 




